FORBES ANNOUNCES LAUNCH OF FACEBOOK SUBSCRIBE PLUGIN

New York, New York (December 8, 2011) +orbes announces the launch of the Facebook
Subscribe plugin on Forbes.com, allowing peopleaianect with Forbes journalists on
Facebook. From a Forbes article page, readerslickrthe plugin to follow the public
Facebook updates of journalists who have turnettheisubscribe feature, such as Forbes
Managing Editor Bruce Upbin or Forbes Executivet&@dMichael Ozanian. This is another way
for consumers to follow their favorite Forbes wistein addition to receiving email notifications
and digests directly from Forbes.com.

Forbes reporters who've enabled the Subscribereatutheir Facebook profiles can share
updates with subscribers and engage in authemstotissions with them on Facebook as well as
on Forbes.com.

To see Facebook Subscribe plugin on Forbes.comnselasit:
http://blogs.forbes.com/bruceupbin/

Working with companies like Facebook, Flipboarda@beat and Visual Revenue, Forbes is
implementing its key strategy of building a newalable content engine and article pages with
individual branding and social layers that conrsaff reporters and contributors with each other
and their followers. This is a part of the lar§erbes.com redesign and re-architecture, which
started with a new digital platform for editorsaaf§treporters and contributors in August 2010.

"Facebook is one more step in our ongoing effopgubauthoritative journalism at the center of
social media. Forbes writers display their expentist just on Forbes, but also in so many social
streams,” says Lewis D’Vorkin, Chief Product Officé The Subscribe plugin allows our
readers to stay connected to their favorite Fovrésrs directly from their Facebook News
Feed."

Forbes Media

Forbes Media encompasses Forbes and Forbesvoom.{orbes.con, the leading business site
on the Web that reaches on average 25 million gempinthly. The company publishes Forbes
and Forbes Asia, which together reach a worldwidemce of more than 6 million readers. It
also publishe&orbesLife magazine, in addition to licensee editions in édrArgentina,

Bulgaria, China, Croatia, Czech Republic, Esto@i@grgia, India, Indonesia, Israel, Kazakhstan,
Korea, Latvia, Middle East, Poland, Romania, RysSiavakia, Turkey, and Ukraine.

Other Forbes Media Web sites are ForbesWoman.ceal(RearPolitics.com;
RealClearMarkets.com; RealClearSports.com and Rem@orld.com. Together with
Forbes.com, these sites reach on average 30 nthilisimess decision makers each month.



Steve Forbes serves as Chairman and Editor in QWiké Perlis is President and Chief

Executive Officer. Lewis D'Vorkin is Chief Produ€ifficer. Kevin Gentzel is Chief Revenue
Officer.

Facebook® is a registered trademark of Faceboak Inc

Contact: Alexandra Talttalty@forbes.conor 212.367.4874.




